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VEREJNA SFERA
JURGEN HABERMAS, CHARLES TAYLOR ...

Mimo-politicka (x politicka sféra)

Sekularizovana 1962
Oteviena Jg{jgﬂiﬁlﬁg:“n&?s
Rovnostarska der %ﬂﬂiﬂk&it
Kriticka e
Racionalni
Transparentni
Dialogicka

Metatopicka

Zprostredkovana

Dvoji pojeti verejného minéni
Verejné minéni (produkt reflexe, produkt diskuse, sdileny konsenzus)
Verejné minéni (agregat soukromych nazoru)

Coffee house, salony, stolni spole¢nosti, méstanské besedy ...
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THE

VEREJNOST A ROLE MEDIi el

Mimopoliticka, sekularni, neuzavrena (tématium, lidem)

Strukturalni promeény verejnosti (J. Habemas, 1962)

C. WRIGHT MILLS

Re-feudalizace verejnosti, PR (?), prace s, konstrukce verejnosti

Zmasoveni verejnosti (demokracie)

THE FALL OF
Kriticka x manipulativni, demonstrativni publicita PUBLIC MAN

Politicka funkce médii (dnes) — informace a osvéta, watchdog, agenda ( 25
setting /‘ W

Socialni funkce médii (integracni, efekt vecernich zprav, fragmentace,
polarizace)

Ekonomicka/zabavni funkce, média jako podnikani: komercializace,
bulvarizace, infotainment, politainment, efekt depolitizace verejnosti a
dusledky (?)
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GILLES DELEUZE

UNIK Z REALITY Diffrence

O,
Repetitim—z

Nastup pseudo-udalosti, simulakrum
4 faze a hyperrealita (Baudrillard, Deleuze)

Ztrata monopolu kontroly informaci, evropeizace verejné sféry —
trajektorie evropeizace: stejné misto, cas, vyznam

JEAN BAUDRILLARD Iﬁ

Medialni gramotnost coby branna povinnost (?)

Nezavislost médii a MVS, jak zajistit (?) . SIMULATION
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Graf 2: Vyvoj divéry médiim, odborim, cirkvim a vyzkumim vefejného minéni (v %)
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Q4a Which of the following sources do you use for getting information on social and

political current affairs? [Multiple answers]

™v
Radio

Printed newspapers and magazines or their online versions
Search engines (e.g. Google Search or Bing)

Social media platforms (e.g. Instagram, TikTok, Facebook, X, etc.)

Friends, family, colleagues

Video platforms (e.g. YouTube, ete.)

Podcasts

Al chatbots (e.g. Chat GPT, Google Gemini, Perplexity, etc.) B
School teachers or university lecturers I 6

Other |z

| don't look for any information on this subject I k3

Dan't know | 1

(%) Base: r=26 121 — All respondents
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Flash Evrobarormeter FLOT4ER SOCIAL MEDIA SURVEY 2025

Q4a Which of the following sources do you use for getting information on social and
political current affairs? [Multiple answers]
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Nate: The higher the proportion selecting a response, the darker blue the cell. The highest-ranking response for each country is shewn in I: CEVRO
LIE UNIV

dark blue/fwhite font. Response ‘other’ ‘| don't look for any information on this subject’ and ‘don’t know' i= not shawn. E Rz I TA
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